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T H E  M A C R O  S H I F T

The great shift in how people
find information.
For two decades, finding things online meant typing

keywords and clicking blue links. Today, users ask

whole questions in natural language — and answer

engines reply directly on their screens.
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Search engines have officially become answer engines.
The internet is changing faster today than at any

point since the smartphone. For more than twenty

years, finding information online meant typing a

few words into Google, scanning a list of blue

links, then hopping between pages until

something useful surfaced.

That behavior is now disappearing. Users no

longer want to hunt for answers across multiple

web pages. They ask complete questions in

natural language and expect instant, accurate,

easy-to-read answers directly on screen.

The numbers are not subtle. Zero-click searches

— where the user gets their answer without

clicking any link — climbed from 56% in 2024 to

69% in 2025. ChatGPT alone now serves over

800 million weekly active users.

69%
of Google searches end without a click in
2025, up from 56% the year before.

S R C  ·  S E M R U S H ,  2 0 2 6

800M
Weekly active users now interacting with
ChatGPT.

S R C  ·  O P E N A I ,  Q 4  2 0 2 5

30%
of US Google queries now show AI Overviews
at the top of results.

S R C  ·  S E M R U S H  A I O  S T U D Y

This means that even if your website is ranked #1 in traditional search, you might still lose the customer —

the AI simply answered them first. AI search traffic is projected to ÕÜÒÏ ‚ ÕÕÎÙÒ‚ • §Ù§Ã¾‚ ·ÎÃÒ¡ ‚ ¾§’ ÎÕ—‚ Ò’ ¤

—¾Ù§Ò—·ðÎ• ðÎ� � � � , yet roughly 74% of businesses have not adapted. Their carefully crafted content is

becoming invisible to the millions using AI tools every day.
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To survive and grow in this new era, businesses

must adopt � ¾Õé —ÒÎ� ¾¡ §¾—ÎBÏ Ù§» §ø‚ Ù§Ã¾ÎL� � BM

— the science and art of making sure AI platforms

choose your brand as the best answer to a

user query.

Where traditional SEO competes for clicks, AEO

competes for citations and trust. The AI is the

new gatekeeper, and being recommended by it is

the new Page 1.
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AI now influences over 100 million search

decisions every single month. The shift isn't a

feature — it's a redistribution of attention away

from the traditional web and toward the

synthesized answer.

Visitors who do click through from an AI

answer convert � l � { Î• —ÙÙ—Ò than traditional

organic clicks, because the AI has already pre-

qualified them.
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D I S C I P L I N E  C O M P A R I S O N

Understanding SEO versus
AEO.
SEO is about being found by search engines. AEO is

about being understood, trusted, and recommended by

AI models. They are not the same — but the smartest

brands run both.
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The menu, and the chef's recommendation.
Think of traditional SEO as being on a large restaurant menu — you want your dish listed near the top so

people see it. AEO is the chef's direct recommendation: the customer asks the waiter what's good, and

the waiter recommends your dish immediately. Both matter; the second one wins the order.
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T H E  P L A Y E R S

Meet the answer engines.
Not all answer engines are alike. Each platform has its

own retrieval logic, citation behavior, and content

preference. Optimizing for one is not optimizing for all.
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Each engine reads the web differently.
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A pragmatic priority stack for 2026.
You cannot fight on five fronts at once. The most efficient sequence is to win the engines with the highest

citation frequency and largest user pools first, then expand to the broader Google ecosystem.
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C O R E  P R I N C I P L E S

The core principles of Answer
Engine Optimization.
AI doesn't read your page top-to-bottom. It scans

for the exact answer block. Your job is to make that

block impossible to miss — extractable, formatted,

and trusted.
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T H R E E  P R I N C I P L E S

01. Write for extractability.
Extractability means making it incredibly easy for an AI to locate, validate and reuse your answer. Place

direct answers at the top of every section — first two or three sentences should be a complete,

standalone answer, then expand into context.

B U R Y  T H E  L E D E  
d

� . - 6! - 4&. - � )�&- 41.

d)¾ÎÙÃ• ‚ ðcÕÎ’ Ã» Ï —Ù§Ù§æ—Î·‚ ¾• Õ’ ‚ Ï —kÎ• ÜÕ§¾—ÕÕ—Õ

 ‚ ’ —Î§¾’ Ò—‚ Õ§¾¡ Î’ ¤‚ ··—¾¡ —ÕlÎ] ¤—Ò—Î‚ Ò—Î» ‚ ¾ð

 ‚ ’ ÙÃÒÕÎÙÃÎ’ Ã¾Õ§• —ÒÎé ¤—¾ÎÙ¤§¾́ §¾¡ Î‚ • ÃÜÙ

A N S W E R  F I R S T  
`

� � � �&- 41.

dBÜÒÎÏ Ò§’ §¾¡ ÎÕÙ‚ ÒÙÕÎ‚ ÙÎý � 	 � U» ÃÎ ÃÒÎÙ¤—Î� ‚ Õ§’

Ï ·‚ ¾lÎ)ÙÎ§¾’ ·Ü• —ÕÎ‚ Î Ü··ÎZ� BÎ‚ Ü• §ÙkÎÃ¾YÏ ‚ ¡ —

ÃÏ Ù§» §ø‚ Ù§Ã¾kÎ ÃÜÒÎ• ·Ã¡ ÎÏ ÃÕÙÕkÎ‚ ¾• Î‚ Î• —• §’ ‚ Ù—•

ni ˆ ÎÃ ÎÏ ‚ ¡ —ÕÎ’ §Ù—• Î• ðÎ� ¤‚ Ù# T] Î¤‚ æ—Î‚ Î’ ·—‚ ÒÎ‚ ¾Õé —ÒÎ’ ‚ Ï ÕÜ·—Î§¾ÎÙ¤—Î §ÒÕÙÎ� � ÎÙÃÎ	 � Îé ÃÒ• ÕÎÃ Î‚ ÎÕ—’ Ù§Ã¾l

)ÙÎ§ÕÎÃ¾—ÎÃ ÎÙ¤—Î¤§¡ ¤—ÕÙY·—æ—Ò‚ ¡ —Î’ ¤‚ ¾¡ —ÕÎðÃÜÎ’ ‚ ¾Î» ‚ ´ —ÎÙÃÎ—î §ÕÙ§¾¡ Î’ Ã¾Ù—¾ÙÎÙÃ• ‚ ðl

02. Format for the machine.
AI engines love clear formatting. Use headings (H2/H3) that function as standalone questions — instead

of "Pricing," use "How much does the service cost?" Keep paragraphs to 2–4 sentences. Format tutorials

as numbered lists, related items as bullets. Don't say the same thing twice.

03. Earn authority & trust.
AI doesn't just want an answer — it wants a ÙÒÜ— one. Sites with author bios, transparent sourcing, and

external validation get cited far more. Feature your subject-matter experts. Highlight insider tips,

proprietary research, and original perspective. AI rewards content that doesn't read like everyone else's.

T H E  A E O  L I T M U S  T E S T

� "�� �'5- &. 1�1! / . 14! 1�. - � ! �  )&- ! �� . 5) �1&/ �9. 51�
 i �� -  �4%! �- ! 84�l g
7 . 1 3�341� &#%4�&- 4. �4%! &1�� 14&� )! �7 &4%. 54�1! / %1� 3&- #�^ �9. 5q6! �- � &)!  
� � � A

CH. 04 — CORE PRINCIPLES 12



R Rabbit Rank
A E O  ·  S E O  ·  G R O W T H

RR

C H .  0 5  /  F R A M E W O R K S

C H A P T E R  0 5  —  F R A M E W O R K S

The CITABLE framework
& the EAV-E formula.
] é ÃÎÕÙÒÜ’ ÙÜÒ—• Î» —Ù¤Ã• ÕÎ• Ü§·ÙÎÕÏ —’ § §’ ‚ ··ðÎÙÃÎ—¾ÕÜÒ—ÎðÃÜÒÎ’ Ã¾Ù—¾ÙÎ» ——ÙÕÎÙ¤—ÎÕÙÒ§’ ÙÎÕÙ‚ ¾• ‚ Ò• ÕÎÃ 

» Ã• —Ò¾Î‚ ¾Õé —ÒÎ—¾¡ §¾—Õl

The EAV-E formula — preventing hallucination
AI is programmed to avoid risky claims. Vague marketing copy gets ignored. Use � ¾Ù§ÙðÎ�ŸÎ� ÙÙÒ§• ÜÙ—Î�Ÿ

m‚ ·Ü—Î�ŸÎ� æ§• —¾’ — to convert benefits into citation-grade facts.

V A G U E  ( G E T S  I G N O R E D )

r� 51�3. "47 � 1! �+ � ( ! 3�9. 51�4! � + �7 . 1( �"� 34! 1Ar

E A V - E  ( G E T S  C I T E D )

� � : � ÎZB " ] p � W� �1!  5� ! 3� � � T7Bw: � = ] Î] ): � �4. � � � Î&B _ WZ B�� 3�6! 1&Õ!  �� 9� � � � Î� _ Z] B : � W

): T7� : � = ] � ] )B = ZÎ)= Î� � � � A

� Ï Ï ·ðÎ—æ—Òðé ¤—Ò—lÎm‚ ¡ Ü—Î’ ·‚ §» ÕÎ¡ —ÙÎ§¡ ¾ÃÒ—• lÎZÏ —’ § §’ Î’ ·‚ §» ÕÎé §Ù¤ÃÜÙÎ—æ§• —¾’ —Î¡ —ÙÎ ·‚ ¡ ¡ —• lÎZÏ —’ § §’ Î’ ·‚ §» ÕÎé §Ù¤Îæ—Ò§ §‚ • ·—

—æ§• —¾’ —Î¡ —ÙÎ’ §Ù—• l

� )! � 1�� - 4&49
� )Î» ÜÕÙÎ´ ¾Ãé Îé ¤‚ ÙÎÏ ÒÃ• Ü’ ÙÎÃÒÎ’ Ã¾’ —Ï ÙÎðÃÜcÒ—

• §Õ’ ÜÕÕ§¾¡ lÎ_ Õ—Î’ Ã¾Õ§ÕÙ—¾ÙÎ¾‚ » §¾¡ l

h � - 4! - 4�� 1� %&4! � 451!
: ‚ Ù’ ¤Îé ¤‚ ÙÎÙ¤—ÎÜÕ—ÒÎ§ÕÎÙÒð§¾¡ ÎÙÃÎ• ÃlÎ� — §¾§Ù§Ã¾CÎ# §æ—ÎÃ¾—l

TÒ§’ —CÎ# §æ—ÎÃ¾—l

i

� %&1 [ � � 149�� � )& � 4&. -
� )ÎÙÒÜÕÙÕÎðÃÜÒÎ’ Ã¾Ù—¾ÙÎ§ ÎÃÙ¤—ÒÎÒ—Ï ÜÙ‚ • ·—ÎÕ§Ù—ÕÎ‚ ¡ Ò——lÎ� Ü§·•

Ã  Y• Ã» ‚ §¾Î» —¾Ù§Ã¾Õl

j � - 37 ! 1�	 1. 5-  &- #
_ Õ—Î• ‚ Ù‚ Î‚ ¾• ÎÒ—‚ ·Î—î ‚ » Ï ·—ÕÎÙÃÎ• ‚ ’ ´ Î—æ—ÒðÎ’ ·‚ §» Î[ Î¾ÃÙ

» ‚ Ò́ —Ù§¾¡ Î·‚ ¾¡ Ü‚ ¡ —l

k

� ). � ( [ � 415� 451!  �� . 1+ � 4
� Ò—‚ ´ ÎÏ ‚ ¡ —ÕÎ§¾ÙÃÎÏ §—’ —ÕÎ[ ÎÕ¤ÃÒÙÎÏ ‚ Ò‚ ¡ Ò‚ Ï ¤ÕkÎÙ‚ • ·—ÕkÎ·§ÕÙÕ
Ù¤—Î� )Î’ ‚ ¾Î·§ ÙÎ’ ·—‚ ¾·ðl

l � � 4! 34�� - ". 1+ � 4&. -
� )ÎÏ Ò— —ÒÕÎ Ò—Õ¤Î• ‚ Ù‚ lÎ� ‚ Ù—ÎðÃÜÒÎÏ ‚ ¡ —ÕÎ‚ ¾• ÎÕ§¡ ¾‚ ·
Ò—’ —¾’ ðl

m

� - 4&49�	 1� / %�< �� � %! + �
_ Õ—Î3ZB= ] 7� ÎÙÃÎÙ§—Î• ‚ Ù‚ ÎÙÃ¡ —Ù¤—ÒÎ§¾Î‚ Îé ‚ ðÎ» ‚ ’ ¤§¾—ÕÎÜ¾• —ÒÕÙ‚ ¾• Îé §Ù¤ÃÜÙÎ‚ » • §¡ Ü§Ùðl

n
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C H .  0 6  /  T E C H N I C A L  A E O

C H A P T E R  0 6  —  T E C H N I C A L  A E O

� � $! * � �* � 1( 5/ �; �4$! �� 1� ,  
( , . 7 )!  #! �#1� / $A
Great writing is half the battle. If the underlying code is messy, AI bots struggle to process

your information. Technical AEO is the invisible layer only the robots see.

The power of schema markup
Schema is structured data added to your code that acts as a direct translator between your website and

the search engine. It tells the AI —î ‚ ’ Ù·ð what each piece of text means — removing all guesswork.

Google strongly recommends the 3ZB= ] 7�  format.

� � , * ; NH &§¡ ¤·§¡ ¤ÙÕÎ Ò—ÑÜ—¾Ù·ðÎ‚ Ṍ —• ÎÑÜ—ÕÙ§Ã¾ÕÎ‚ ¾• ÎÙ¤—§ÒÎ—î ‚ ’ ÙÎ‚ ¾Õé —ÒÕlÎ] ¤—ÎÕ§¾¡ ·—Î» ÃÕÙ

• §Ò—’ ÙÎÏ ‚ Ù¤ÎÙÃÎ• —§¾¡ ÎÏ Ü··—• Î§¾ÙÃÎæÃ§’ —ÎÕ—‚ Ò’ ¤Î‚ ¾• Î� )Î’ ¤‚ ÙÎ‚ ¾Õé —ÒÕl

� ^ s / ^ TÒÃæ§• —ÕÎ¾Ü» • —Ò—• ÎÕÙ—Ï ÕÎ ÃÒÎ’ Ã» Ï ·—Ù§¾¡ Î‚ ÎÙ‚ Ṍ lÎ� )Î—¾¡ §¾—ÕÎ·§ ÙÎÙ¤—Õ—Î• §Ò—’ Ù·ðÎ§¾ÙÃ

§¾ÕÙÒÜ’ Ù§Ã¾‚ ·ÎÕ¾§Ï Ï —ÙÕÎ‚ ¾• ÎÕÙ—Ï Y• ðYÕÙ—Ï ÎÙÜÙÃÒ§‚ ·Õl

� ^ D; Z
 mj P\ Hj j ZÙÒÜ’ ÙÜÒ—ÕÎ• ÜÕ§¾—ÕÕÎ¾‚ » —kÎ‚ • • Ò—ÕÕkÎÏ ¤Ã¾—Î¾Ü» • —ÒkÎ‚ ¾• Î¤ÃÜÒÕlÎ� Ò§Ù§’ ‚ ·Î ÃÒÎ» ‚ Ï Õk

d¾—‚ ÒÎ» —dÎæÃ§’ —ÎÑÜ—Ò§—ÕkÎ‚ ¾• Î# —» §¾§Î·Ã’ ‚ ·ÎÒ—ÕÜ·ÙÕl

* i ^ FmDl � — §¾—ÕÎ—î ‚ ’ ÙÎÏ Ò§’ —kÎ‚ æ‚ §·‚ • §·§ÙðkÎ‚ ¾• ÎÒ—æ§—é Î• ‚ Ù‚ lÎ� ¾‚ • ·—ÕÎ§» » —• §‚ Ù—Î� )Î‚ ¾Õé —ÒÕÎ ÃÒ

Õ¤ÃÏ Ï —ÒÕÎ’ Ã» Ï ‚ Ò§¾¡ ÎÃÏ Ù§Ã¾Õl

� i l PDZH )• —¾Ù§ §—ÕÎ‚ ÜÙ¤ÃÒkÎÏ Ü• ·§’ ‚ Ù§Ã¾Î• ‚ Ù—kÎ‚ ¾• Î¤—‚ • ·§¾—lÎ&—·Ï ÕÎ� )Îæ—Ò§ ðÎ Ò—Õ¤¾—ÕÕÎ‚ ¾•

‚ ÜÙ¤ÃÒ§ÙðÎÃ ÎÙ¤—Î§¾ ÃÒ» ‚ Ù§Ã¾l

" i N; \ Px ; l P^ \ � — §¾—ÕÎðÃÜÒÎ’ Ã» Ï ‚ ¾ðÎ‚ ÕÎ‚ Î• §ÕÙ§¾’ ÙÎ—¾Ù§ÙðÎ[ Î·Ã¡ ÃkÎ’ Ã¾Ù‚ ’ ÙkÎÕÃ’ §‚ ·ÎÏ ÒÃ §·—ÕlÎ] ¤—

 ÃÜ¾• ‚ Ù§Ã¾ÎÃ ÎðÃÜÒÎ´ ¾Ãé ·—• ¡ —Î¡ Ò‚ Ï ¤Î§• —¾Ù§Ùðl

S C H E M A  H Y G I E N E

� - )9�+ � 1( �5/ �� . - 4! - 4�4%� 4�&3�� � 45� ))9�6&3&� )! �4. �53! 13A�� � )& � 4! �! 6! 19
� � � � [ � � �� ). � ( A�� -  �( ! ! / �&4�� 511! - 4�^ �. 54[ . "[  � 4! �3� %! + � �&3�7 . 13!
4%� - �- . �3� %! + � A
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C H .  0 6  /  K N O W L E D G E  G R A P H

B U I L D I N G  A  B R A N D  E N T I T Y

Become a recognized entity, not just a website.
AI engines understand the world through —¾Ù§Ù§—Õ — distinct concepts, people, places or brands,

connected to each other in a massive database called a Knowledge Graph. Entity SEO defines who your

brand is and what it stands for, far beyond keywords.

] B ] � 7 Î � B = Z )Z ] � = � w

Your brand name, founding date, address, and

product names must be exactly identical across

your site, social accounts, and third-party

directories. Inconsistency is the fastest way to

lose the AI's confidence.

� u ] � W= � 7 Î � = � & B WZ

Integrate with Wikipedia and Wikidata. AI models

lean heavily on these public bases to form their

baseline understanding of the world. Accurate

representation there solidifies you as recognized

and trustworthy.

� Î " B _ WYZ ] � T Î � = ] ) ] w Î � _ )7 �

�A 01 � - 6! - 4. 19�9. 51�! - 4&4&! 3A

7§ÕÙÎ—æ—ÒðÎÏ ÒÃ• Ü’ ÙkÎÏ —ÒÕÃ¾kÎ·Ã’ ‚ Ù§Ã¾kÎ’ Ã¾’ —Ï ÙlÎ� — §¾—ÎÃ  §’ §‚ ·Î¾‚ » —ÕÎ‚ ¾• ÎÜ¾§ÑÜ—Î_ W7Õl

�A 02 � � / �4%! �1! )� 4&. - 3%&/ 3A

Z¤Ãé Î¤Ãé Î—¾Ù§Ù§—ÕÎ’ Ã¾¾—’ ÙÎ[ Îé ¤ÃÎ ÃÜ¾• —• Îé ¤‚ ÙkÎé ¤§’ ¤ÎÏ ÒÃ• Ü’ ÙÎ• —·Ã¾¡ ÕÎÙÃÎé ¤§’ ¤Î• Ò‚ ¾• kÎé ¤§’ ¤Î—î Ï —ÒÙ

‚ ÜÙ¤ÃÒ—• Îé ¤§’ ¤Î‚ ÒÙ§’ ·—l

�A 03 � 5- �� �� . + / ! 4&4&6! �#� / �� - � )93&3A

� Ü• §ÙÎé ¤—Ò—Î’ Ã» Ï —Ù§ÙÃÒÕÎ‚ Ï Ï —‚ ÒÎ§¾Î� )ÎÒ—ÕÏ Ã¾Õ—ÕÎ• ÜÙÎðÃÜÎ• ÃÎ¾ÃÙlÎ� ‚ ’ ¤Î¡ ‚ Ï Î§ÕÎ‚ Î’ Ã¾Ù—¾ÙÎ• Ò§— l

�A 04 � � &- 4� &- �". 1! 6! 1A

4¾Ãé ·—• ¡ —Î¡ Ò‚ Ï ¤ÕÎ• —’ ‚ ðlÎ_ Ï • ‚ Ù—ÎÕ’ ¤—» ‚ Î‚ ¾• Î—î Ù—Ò¾‚ ·ÎÏ ÒÃ §·—ÕÎ‚ ÕÎðÃÜÒÎ• ÜÕ§¾—ÕÕÎ—æÃ·æ—ÕÎ[ Î—æ—ÒðÎ¾—é

¤§Ò—kÎÏ ÒÃ• Ü’ ÙkÎ·Ã’ ‚ Ù§Ã¾l

T H E  W I K I P E D I A  T E S T

� "�� �341� - #! 1�	 . . #)! 3�9. 5�� -  �)� -  3�. - �4%1! ! � &Ô! 1! - 4��   1! 33! 3B�47 .
 &Ô! 1! - 4�". 5-  &- #� � 4! 3B�� -  �". 51�). #. �6� 1&� - 43�^ �4%! �� � �7 &))�3&+ / )9
/ &� ( �� �� . + / ! 4&4. 1�&4�� � - � ! 3� 1&� ! �7 &4%�� . - Õ ! - � ! A
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RR

C H .  0 7  /  V O I C E  S E A R C H

C H A P T E R  0 7  —  V O I C E  �  N A T U R A L  L A N G U A G E

� $! 1! �&2�, . �/ � #! �47 .
&, �6. &� ! �2! � 1� $A
The rise of answer engines is closely tied to the explosion of voice. Talking to a device is

faster than typing on a small keyboard — and the assistant reads exactly one answer aloud.

oAk �
æÃ§’ —Î‚ ÕÕ§ÕÙ‚ ¾ÙÕÎ§¾
‚ ’ Ù§æ—ÎÜÕ—Î¡ ·Ã• ‚ ··ðÎ[
» ÃÒ—ÎÙ¤‚ ¾ÎÏ —ÃÏ ·—ÎÃ¾
� ‚ ÒÙ¤l

l gˆ w
Ã ÎÕ» ‚ ÒÙÏ ¤Ã¾—ÎÜÕ—ÒÕ
§¾Ù—Ò‚ ’ ÙÎé §Ù¤ÎæÃ§’ —Î� )
• ‚ §·ðl

nm̂
Ã ÎæÃ§’ —ÎÕ—‚ Ò’ ¤—Õ
§¾’ ·Ü• —Î‚ Îd¾—‚ ÒÎ» —dÎÃÒ
·Ã’ ‚ ·Î§¾Ù—¾Ùl

ƒhom�
æÃ§’ —Î’ Ã» » —Ò’ —
» ‚ Ò́ —ÙÎ• ðÎ� � � � Î[ Î‚ ¾•
¡ ÒÃé §¾¡ Î ‚ ÕÙl

Optimize for how people actually speak
When people type, they use broken phrases like d• —ÕÙÎÏ §øø‚ Î’ ¤§’ ‚ ¡ Ãld When they speak, they use full

sentences like dp ¤—Ò—cÕÎÙ¤—Î• —ÕÙÎÏ ·‚ ’ —ÎÙÃÎ¡ —ÙÎ• ——Ï Î• §Õ¤ÎÏ §øø‚ Î§¾Î� ¤§’ ‚ ¡ ÃÎÒ§¡ ¤ÙÎ¾Ãé Cd Your content must

reflect natural, conversational language.

�A 01 � � 1#! 4�05! 34&. - �/ %1� 3! 3A

� Ü§·• Î’ Ã¾Ù—¾ÙÎ‚ ÒÃÜ¾• Îé ¤ÃkÎé ¤‚ ÙkÎé ¤—Ò—kÎé ¤—¾kÎé ¤ðkÎ‚ ¾• Î¤Ãé Î[ ÎÙ¤—ÎÃÏ —¾—ÒÕÎ» ÃÕÙÎÕÏ Ã´ —¾ÎÑÜ—Ò§—ÕÎÜÕ—l

�A 02 � ! �  �7 &4%�� . - � &3! �� - 37 ! 13A

mÃ§’ —Î‚ ÕÕ§ÕÙ‚ ¾ÙÕÎÒ—‚ • ÎÃ¾—Î‚ ¾Õé —ÒÎ‚ ·ÃÜ• lÎwÃÜÎ—§Ù¤—ÒÎé §¾ÎÙ¤—ÎÙÃÏ ÎÕÏ ÃÙÎÃÒÎÒ—» ‚ §¾Î§¾æ§Õ§• ·—lÎ] ¤—Ò—Î§ÕÎ¾Ã

Õ’ ÒÃ··l

�A 03 � 1. / �� � �  ! + &� �6. � � � 5)� 19A

_ Õ—ÎÙ¤—ÎÕ§» Ï ·—ÕÙÎ‚ ’ ’ ÜÒ‚ Ù—Îé ÃÒ• lÎd� —ÕÙÎé ‚ ðÎÙÃdÎÃÜÙÏ —Ò ÃÒ» ÕÎdÃÏ Ù§» ‚ ·Î» —Ù¤Ã• Ã·Ã¡ ðld

�A 04 � )� - �". 1�� . + + ! 1� &� )�&- 4! - 4A

� � À ÎÃ ÎÕ» ‚ ÒÙÎÕÏ —‚ ´ —ÒÎÃé ¾—ÒÕÎÜÕ—ÎÙ¤—» ÎÙÃÎÕ¤ÃÏ pÎ� � À ÎÃ Î_ ZÎÒ—Ù‚ §·ÎÕ—‚ Ò’ ¤—ÕÎ‚ Ò—Î¾Ãé ÎæÃ§’ —lÎwÃÜÒ

‚ ¾Õé —ÒÎ» ÜÕÙÎ·—‚ • ÎÙÃé ‚ Ò• Î‚ Î• —’ §Õ§Ã¾l
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"Open bakery in
downtown tonight."
Voice and AI search are exceptionally important for physical businesses. Customers no

longer scroll through dentist directories — they ask, and they expect one answer.

: � = � � ] B Ww Î& w# )� = �

Your # ÃÃ¡ ·—Î� ÜÕ§¾—ÕÕÎTÒÃ §·— is your most

important asset. Fully filled out, accurate, and

regularly updated with photos and posts. Your

= � T (name, address, phone) must be perfectly

identical across every directory on the internet.

W� m)� p Z Î � W� Î ] W� )= )= # Î � � ] �

AI scans reviews to decide if you're reputable.

Ask for the "most reliable plumber in Austin," and

the model analyzes sentiment across platforms. If

your reviews say you're always late, the AI learns

and won't recommend you.

58%
of consumers use voice search to find local

businesses near them.

76%
of voice searches include a "near me" or local

intent.

1
answer is read aloud. Win it, or lose the

customer.

A N T I C I P A T E  T H E  F O L L O W - U P

� 1. 6& ! �� . - 4! 84�� � . 54�3! 16&� ! 3B�! 8� + / )! 3�. "�7 . 1( B�� -  ��   1! 33
� . + + . - �+ &3� . - � ! / 4&. - 3A�� . 51�� . - 4! - 4�3%. 5) �� ! �4%! �� � 3. )54! �)� 34
34. / �&- �� �� 534. + ! 1q3�&- ". 1+ � 4&. - �' . 51- ! 9A
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C H .  0 9  /  E - C O M M E R C E

C H A P T E R  0 9  —  E - C O M M E R C E

When the AI is the
shopping assistant.
Buyers increasingly use ChatGPT, Perplexity, and Gemini to research products and compare

features long before they ever visit your store. Your product page either answers them — or

recommends your competitor.

R E A L  Q U E R Y

r� %� 4�� 1! �4%! �� ! 34�7 &1! )! 33�! � 1� 5 3�". 1�15- - &- #�4%� 4�� . 34� _ = � � WÎý � � � �� -  �%� 6! �� �). - #

� � 44! 19�)&"! =r

Structure beats fluff
If your specs — water resistance, battery life, price — are buried in a marketing paragraph, the AI won't

find them. E-commerce AEO relies entirely on structured data and clean information architecture.

�A 01 � . + / 1! %! - 3&6! �� 1.  5� 4�3� %! + � A

p ¤‚ ÙÎ§ÙÎ§ÕkÎ’ ÜÒÒ—¾ÙÎÏ Ò§’ —kÎ§¾YÕÙÃ’ ´ ÎÕÙ‚ ÙÜÕkÎÒ—æ§—é ÎÒ‚ Ù§¾¡ lÎ� æ—ÒðÎæ‚ Ò§‚ ¾Ùl

�A 02 
 � � � �4� � )! 3�� -  �� 5))! 4!  �3/ ! � 3A

= —æ—ÒÎ• ÜÒðÎÙ—’ ¤¾§’ ‚ ·Î• —Ù‚ §·ÕÎ§¾Î§» ‚ ¡ —ÎÙ—î ÙÎ[ Î� )Î’ Ò‚ é ·—ÒÕÎ’ ‚ ¾cÙÎÒ—‚ • ÎÙ—î ÙÎ§¾Õ§• —ÎÏ §’ ÙÜÒ—Õl

�A 03 � � � �3� %! + � �". 1�3%&/ / &- #�< �1! 451- 3A

W—• Ü’ —ÕÎ• Üð—ÒÎ Ò§’ Ù§Ã¾Î‚ ÙÎÙ¤—Î» Ã» —¾ÙÎÃ Î• —’ §Õ§Ã¾Î‚ ¾• ÎÕÜÒ ‚ ’ —ÕÎ• §Ò—’ Ù·ðÎ§¾Î‚ ¾Õé —ÒÕl

The third-party multiplier
AI doesn't just read your site. It reads Reddit threads, YouTube transcripts, review blogs, and forums.

Even a perfectly optimized product page won't be recommended if nobody else is talking about it.

R E A L I T Y

� 1� -  3�� &4!  �6&� �. 7 - � . + � &-

R E A L I T Y

� 1� -  3�� &4!  �6&� �j 1 [ / � 149�3. 51� ! 3

� Ò‚ ¾• ÕÎ‚ Ò—Î	 l� { Î» ÃÒ—Î·§́ —·ðÎÙÃÎ• —Î’ §Ù—• ÎÙ¤ÒÃÜ¡ ¤Î� Ò• YÏ ‚ ÒÙðÎÕÃÜÒ’ —ÕÎÙ¤‚ ¾ÎÙ¤—§ÒÎÃé ¾Î• Ã» ‚ §¾lÎTWÎÕÙÒ‚ Ù—¡ ðÎ§ÕÎ� � BÎÕÙÒ‚ Ù—¡ ðl
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C H A P T E R  1 0  —  M E A S U R E M E N T

Measuring what was never
a click.
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Tools tracking the invisible
� = ] � WT W)Z �

Profound. Deep analytics across multiple AI models,

competitor citation analysis.

� u � � _ ] )B =

Vismore. Identifies content gaps where competitors are

cited and you aren't.

: � )= Z ] W� � :

Semrush. AI Visibility Index normalizes brand scores

per industry.

)= ] � W= � 7

Prompt audits. Run target prompts weekly. Capture

mentions and citations.

M I N D S E T  S H I F T
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AEO is not theory. It is a proven strategy generating massive revenue right now. Three short

case studies — across B2B, e-commerce and local services — show the size of the prize.

B 2 B  S A A S  ·  C A S E  0 1
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ÙÃÃ·ÕkÎÙ¤—ðÎ• —’ ‚ » —Î‚ ¾Î§¾• ÜÕÙÒðÎÙ¤ÃÜ¡ ¤ÙÎ·—‚ • —ÒÎ‚ ¾•

’ ‚ Ù—¡ ÃÒðÎ• — ‚ Ü·Ùl

whBkl oˆ
Organic traffic — 12K ¢  187K monthly visits

ƒj kg

Monthly recurring revenue from search (was $23K)

E - C O M M E R C E  ·  C A S E  0 2
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‚ ¡ ¡ Ò—ÕÕ§æ—ÎÒ—Ù‚ §·—ÒÕlÎ] ¤—ðÎÒ—• Ü§·ÙÎÙ¤—§ÒÎ¡ ÒÃé Ù¤Î—¾¡ §¾—ÎÃ¾

Ù—’ ¤¾§’ ‚ ·Î� � BÎ §î —ÕÎ‚ ¾• ÎÕÙÒÜ’ ÙÜÒ—• ÎÏ ÒÃ• Ü’ ÙÎ• ‚ Ù‚ lÎ)¾Õ§• —
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wl mnˆ
Organic traffic in 12 months

ƒhAp�
Monthly organic revenue (was $240K)

j Aoˆ
Conversion rate (was 1.2%)
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� ! 41. �� ! #� )�	 1. 5/
� Î·‚ é Î §Ò» ÎÕÙÒÜ¡ ¡ ·§¾¡ Î‚ ¡ ‚ §¾ÕÙÎ» ‚ ³ÃÒÎ·—¡ ‚ ·Î• §Ò—’ ÙÃÒ§—Õl

W—• Ü§·ÙÎÙ¤—ÎÙ—’ ¤¾§’ ‚ ·Î ÃÜ¾• ‚ Ù§Ã¾Î‚ ¾• Î‚ ÜÙ¤ÃÒ—• ÎÏ Ò—’ §Õ§Ã¾

‚ ¾Õé —ÒÕÎÙÃÎ·Ã’ ‚ ·Î·—¡ ‚ ·ÎÑÜ—ÕÙ§Ã¾ÕlÎ� —’ ‚ » —ÎÙ¤—Î’ §Ù—•

‚ ¾Õé —ÒÎ ÃÒÎ·—¡ ‚ ·ÎÑÜ—Ò§—ÕÎ§¾ÎÙ¤—§ÒÎ’ §ÙðÎ[ Î‚ ¾• ÎÙ¤—Î’ ÃÕÙÎÃ 

ÑÜ‚ ·§ §—• Î·—‚ • ÕÎ’ Ã··‚ Ï Õ—• l

wj i i ˆ
Increase in qualified consultations

xmgˆ
Cost per qualified lead

• h
Local position secured
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C H A P T E R  T W E L V E

12
P A R T N E R S H I P

Achieving dominance with
Rabbit Rank.
A proven, structured framework — Discovery, Strategy,

Implementation, Optimization — designed to make

your brand the cited answer of choice for ChatGPT,

Gemini, Claude, Perplexity and Google AIO.
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C H .  1 2  /  T H E  F R A M E W O R K

T H E  R A B B I T  R A N K  F R A M E W O R K

A four-phase loop, not a one-time project.
Rabbit Rank does not rely on outdated tactics or guesswork. The same disciplined loop runs continuously

— discovery and audit, strategy, implementation, monitor and optimize — so the work compounds month

over month rather than degrading.
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C H .  1 2  /  S E R V I C E  P L A N S

F L E X I B L E  S E R V I C E  P L A N S

Transparent plans, tailored to your stage.
Two clear tiers, designed for very different stages of growth. Both come with a dedicated account

manager, custom strategy calls, and weekly reporting from real humans who own the outcome.

B A S I C  P L A N

ƒi mp UÎ» Ã¾Ù¤

" ÃÒÎÕÙ‚ ÒÙÜÏ ÕÎ@ÎÕ» ‚ ··Î• ÜÕ§¾—ÕÕ—ÕÎÒ—‚ • ðÎÙÃ

• Ü§·• Î‚ ÎÕÙÒÃ¾¡ ÎÃÒ¡ ‚ ¾§’ ÎÏ Ò—Õ—¾’ —Î‚ ¾• Î� )

æ§Õ§• §·§ÙðÎÑÜ§’ ´ ·ðl

S C A L E  P L A N

ƒppp UÎ» Ã¾Ù¤

" ÃÒÎ—ÕÙ‚ • ·§Õ¤—• Î• Ò‚ ¾• ÕÎ¾——• §¾¡

‚ ¡ ¡ Ò—ÕÕ§æ—Î¡ ÒÃé Ù¤Î‚ ¾• Î‚ Î Ü··YÕ—Òæ§’ —

ÕÙÒ‚ Ù—¡ §’ ÎÏ ‚ ÒÙ¾—ÒÕ¤§Ï l

Learn more at rabbitrank.com/aeo/

Comprehensive SEO & AEO audit

On-page optimization

High-quality monthly blog posts

Quality backlinks & technical fixes

Dedicated account manager

Custom strategy calls

Everything in Basic, expanded

High-tier domain authority building

International SEO capabilities

Executive-grade reporting

Deep technical team integration

Priority strategic support

C L I E N T  V O I C E

r� � � � &4�� � - ( �� . + / )! 4! )9�41� - 3". 1+ !  �. 51�7 ! � 3&4! �41� × � �^ �� 1&- #&- #
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— VERIFIED CLIENT REVIEW · 97 �  RETENTION RATE
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The traditional model — type a query, click

through blue links — is fading. It is being replaced

by conversational interfaces delivering instant,

synthesized answers. The most significant

transformation since the internet itself.

For businesses clinging to outdated SEO, traffic

will erode silently as AI tools intercept customers.

AI search visitors are projected to surpass

traditional ones by —‚ Ò·ðÎ� � � � .

For those who adapt now, AEO offers a clear path

to dominance. Write content that is clear, concise,

and machine-extractable. Implement flawless

schema. Build a robust brand entity.

The new currency is being cited as the definitive

source by ChatGPT, Perplexity, Claude, Gemini,

and Google AIO.
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